BO GIAO DUC VA BPAO TAO CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PAI HQC KINH TE QUOC DAN Poc lip — Tw do — Hanh phiic

PE CUONG HQC PHAN CHI TIET

(Ban hanh kém theo quyét dinhsé ~ OBP/PHKTOQD, ngay  thdng  ndm 2019)
1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hoc phan (tiéng Viét): Marketing chién hroc

- Tén hoc phan (tiéng Anh) Strategic Marketing

- M4 sé hec phdn MKMA1106

- Thugc khéi kién thic Bit budc cia nganh

- Sé tin chi 3 (40 gio, twong dwong 48 tiét)

+ Sé gio' ly thuyét 22
+ So gio thao lugn 18
- Cac hgc phdn tién quyét Kinh té hoc vi mé, Kinh té hoc vi mé
2. THONG TIN GIANG VIEN
Giang vién: B mon Marketing
Phong 1305. Nha Al
3. MO TA HQC PHAN (COURSE DESCRIPTIONS)
Hoc phan gioi thiéu cho sinh vién nhing hiéu biét co ban vé marketing, vai tro cia
marketing trong to chitrc, nhitng ndi dung co ban cua marketing nhu nghién cirtu marketing,
moi truong marketing va hanh vi nguoi tiéu dung.
Tir d6, nguoi hoc s& dugc gidi thiéu céac kién thirc va ki nang dac thi ciia marketing dé tiép
can vai khach hang — thi truong, phan doan thi treong, lua chon thi truong muc tiéu, dinh vi.
Sau cung hocqphén s€ tap trung gioi thicu 4 cong cu marketing dién hinh trong linh vuc kinh
doanh san pham vat chat d€ trién khai chién lugc, ké hoach marketing, do 1a: San pham, Gia
ca, Kénh phéan phoi va Truyén théng marketing.
4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS,
REFERENCE BOOKS, AND SOFTWAREYS)
Gido trinh
Alexander Chernev, “Strategic Marketing Management”, NXB Cerebellum Press, USA, 7"
edition, 2012
Tai liéu khéac
1. Ng6 Kim Thanh, “Quan tri Chién lugc”, NXB PH Kinh té Qudc dan, 2012
2. Truong Pinh Chién, “Quan tri Marketing”, NXB DH Kinh té Quéc dan, 2014

3. Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing
Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

5. MUC TIEU HQC PHAN (COURSE GOALS)
Bang 5.1. Muc tiéu hec phan



Muc M ta muc tiéu cpr | Trinhdé
tieu ‘ nang luc
[1] [2] [3] [4]
Gl | Cung Cap kién thirc vé cac cap d6 marketing qua d6 gidp sinh | PLO2.1.1 v
vién hiéu rd hon vé céc cap do quan tri marketing, dic biét Ia
marketing & cip do chién lugc.
G2 | Niam duoc cac budc trong qué trinh xay dung marketing chién | PLO2.1.2 \Y
luoc
G3 | Hiéu vé marketing & tam chiér} lugc dé co ghé dua ra cac quyét | PLO2.1.2 Il
dinh market@ng mang tinh chién }uqc: Chién luogc lva chon thi
truong; Chi?n lwoc dinh vi; Chién luoc ce_}nh tranh; hay chién
lugc san pham mai tai mgt doanh nghiép bat ky.
G4 | Tich hop céc kién thirc va ky nang dé tiép can duoc mot s6 | PLO2.4.1 1
dinh hudng mai trong tng dung marketing chién lugc doi voi
cac doanh nghiép
G5 | Gilip cho sinh vién ¢6 thé Iam viéc nhém v6i nhau dé viét bao | PLO2.5.1 11
cao va trinh bay ket qua nghién cuu.
6. CHUAN PAU RA HQC PHAN (COURSE LEARNING OUTCOMES)
Bang 6.1. Ning lwc nguwdi hoc hoc phan
N{“{g. lyc NLNH M6 ta nang lwe nguwoi hoc Tfmh do
nguoi hoc niang luc
[1] [2] [3] [4]
PLO2.1.1 | CLO1.1.1 | Hiéu dugc ban chat va nhiing khai niém co ban vé| IV
marketing chién lugc
CLO1.1.2 | Nidm duogc c4c van dé marketing mang tinh chién luoc \Y;
CLO1.1.3 | Hiéu duoc cac cap do thuc hanh chién lugc marketing vV
PLO2.1.2 | CLO1.2.1 | Hiéu dugc Iy do phai thuc hién chién lugc marketing vV
CLO1.2.2 | Phan tich duoc cac budc trong qué trinh thuc hién chién \Y;
lugc marketing
CLO1.2.3 | Phan tich duoc khung khd chién lwgc cho quan tri v
marketing
CLO1.3.4 | Phan tich ban chat cua nhimg dinh huéng chién lugc 1l
trong marketing va anh hudng cua dinh hudng chién
lugc nay tdi cac quyet dinh marketing.
CLO1.3.5 | Lam r tinh chién lugc trong cac chién lugc marketing 11
CLO1.3.6 | Chi ra nhitng dinh huéng dai han anh huong toi viéc luya 1
chon cac phuong an chién lugc marketing
PLO2.4.1 | CLO4.4.1 Hiéu va phan tich dugc nhitng dinh huéng chién luoc khi Il
thiet ke cac chuong trinh marketing mix




Nangluc | ) \H M0 ti niing lwe nguoi hoc Trinh dg
nguoi hoc nang luc
CLO4.4.2 | Nam duoc ban chat, dic diém va cac xu huéng phét trien 1l
cua mot so chién luge marketing dugc cac doanh nghiép
ung dung ngay nay
CLO4.4.3 | Hiéu va phan tich duoc vai tro cia vic tiép can cac dinh 1l
huéng chien luge méi trong viée hinh thanh va xay dung
chién Iuwgc marketing cho cac doanh nghiép
PLO25.1 | CLO5.5.1 | Phan cdng va phéi hop giira cac thanh vién nhom dé to I
chtrc viét bao céo
CLO5.5.2 | Phan cong va phdi hop gitra cac thanh vién nhém trinh Il
bay két qua nghién cuu
7. PANH GIA HQC PHAN (COURSE ASSESSMENT)
Bang 7.3. Panh gia hoc phan
Hinh thirc . Theoi x o | Ty e
danh gi Noi dung didm NLNH hec phan Tiéu chi danh gia (%)
[1] [2] [3] [4] [5] [6]
Chuyén | -Thai d6 hoc tap Tuan 1- | CLO1.1.1- -bi hoc dung gio | 10%
can trén l6p 13 CLO1.1.3 - Nghiém ttc hoc
-Nang luc CLO1.2.1- tap trén 1op
CLO1.2.3 -Tich cuc tuong
CLO1.3.4- tac
CLO1.3.6
CLO4.4.1-
CLO4.4.3
Bai tdp | Chon nhom, chon A CLO1.1.1- .
nhém | cha dé T2 1 e 0113 Sw tham gia
Thao luan vé cach CLOL.L1-
N RN A CLO1.1.3 .
phan tich cac noi | Tuan 3 Su tham gia
dung CLO1.2.1-
CLO1.2.3
CLO1.1.1-
CLO1.1.3 20%
CLO1.2.1-
Hoan thién bao | Tuan 7, gtgi;j Sy tham gia
cao bai tap nhom | tuan 10 CLOL36 :
CLO4.4.1-
CLO4.4.3
CLO5.5.1,




CLO5.5.2

Bao céo trudc 16p

Tuan
11, 12,
13

CLO1.1.1-
CLO1.1.3
CLO1.2.1-
CLO1.2.3
CLO1.3.4-
CLO1.3.6
CLO4.4.1-
CLO4.4.3

CLO5.5.1,
CLO5.5.2

Ban bao cao cua
nhom

Kiém tra
gitra ky

Chuong 1 — 3

Tuan 5

CLO1.1.1-
CLO1.1.3
CLO1.2.1-
CLO1.2.3
CLO1.3.4-
CLO1.3.6

Cau hoi lya chon
Cau hoi ngan

20%

banh gia
cuoi ky

Chuong 1 - 6

Lich thi
hQQ
phan

CLO1.1.1-
CLO1.1.3
CLO1.2.1-
CLO1.2.3
CLO1.3.4-
CLO1.3.6
CLO4.4.1-
CLO4.4.3

Cau hoi lya chon
Cau hoi ngan
Tinh hudng

50%

8. KE HOACH GIANG DAY (LESSON PLAN)
8.1. Noi dung giang day
CHUONG 1. TONG QUAN VE MARKETING CHIEN LUQC

Chuong 1 duoc thiét ké nham gigi thiéu cho sinh vién nhitng kién thic nén tang vé

marketing va marketing chién Iuoc. Qua d6, sinh vién co thé phan biét dugc marketing chién
lwgc va chién lugc marketing, marketing chién thuat va marketing chién luoc. Bong thoi, ho
s& 0 kién thirc cin ban vé cac quyét dinh marketing o tim chién luoc.

1.1. Quan diém vé marketing chién lwoc

1.1.1.
1.1.2.

1.2.3. Cac nhém cong cu marketing mang tinh chién luoc

Khéi niém

Noi dung cua marketing chién luoc

1.2. CA&c van dé marketing mang tinh chién hroc
1.2.1. Banh gia lua chon co hoi
1.2.2. Nhitng lya chon chién lugc marketing

1.2.4. Tinh chién lugc trong té chuc thuc hién




1.3. Cé&c cap @o thuc hanh chién lwgc marketing
1.3.1. Marketing chién lugc
1.3.2. Marketing chién thuat
1.3.3. Marketing quan tri

1.4.

Khung kho chién lwgc cho quan tri marketing

1.4.1. Nguyén ly marketing co ban

1.4.2. Khung G-STIC cho ké hoach hanh dong
1.4.3. Xac dinh muc tiéu

1.4.4. Phat trién chién lugc

1.4.5. K& hoach thuc hién

1.4.6. Hoat dong kiém soét

Tai liéu tham khao cta chuong:

Chuong 3, 4 Alexander Chernev, “Strategic Marketing Management”, NXB
Cerebellum Press, USA, 7t edition, 2012

Ng6 Kim Thanh, “Quan tri Chién luoc”, NXB PH Kinh té Qudc dan, 2012
Truong Pinh Chién, “Quan tri Marketing”, NXB PH Kinh té Qudc dan, 2014

Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing
Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

CHUONG 2. NHUNG PINH HUONG CHIEN LUQC TRONG MARKETING
Cac quyét dinh kinh doanh n6i chung va quyét dinh marketing noi riéng thuong bat
nguon hoac chiy anh huong 16n boi nhimg dinh huéng chién luoc trong hoat dong kinh
doanh no6i chung va dinh hudng chién lugc cho marketing néi riéng.
Chuong nay s& gioi thiu va phan tich ban chat cua nhimg dinh huéng chién lugc trong
marketing va cung phan tich nhitng anh huéng cta dinh hudng chién lugc nay téi cac quyét
dinh marketing.
2.1. Pinh hwéng khach hang

2.1.1. Khach hang la trung tam

2.1.2. Bat minh vao vi tri cua khach hang

2.1.3. Banh gia gia tri khach hang

2.1.4. Xay dung chi s6 hai l1ong cia khach hang
2.2. Pinh hwéng tap trung

2.2.1. Tap trung nguén luc

2.2.2. Tap trung thoi gian

2.2.3. Tap trung khéng gian
2.3. Pinh hwéng lwa chon

2.3.1. Lua chon gia tri

2.3.2. Lua chon khach hang muc tiéu

2.3.3. Lua chon khéch hang trong diém



2.3.4. Lya chon ddi tha canh tranh
2.3.5. Lya chon thoi gian, khong gian, phuong phap
2.4. Pinh hwéng gia tri
2.4.1. Gia tri lgi ich danh cho khach hang
2.4.2. Gia tri loi ich khac biét
2.5. Pinh hwéng canh tranh
2.5.1. Céc cép do canh tranh
2.5.2. Gia tri lgi ich canh tranh
2.6. Pinh hwéng dua trén ngudn luc
2.6.1. Ngudn luc sé hitu
2.6.2. Ngudn luc huy dong
2.6.3. Nguon lyc marketing nang dong
2.7. Chién lwoc thj trudng toan cau
2.7.1. Sy tat yéu phai tién ra thi truong toan cau
2.7.1. Céc quyét dinh chién lugc khi tién ra thi truong toan cau
Tai liéu tham khao ctia chuong:
e Chuong 5, 6, Alexander Chernev, “Strategic Marketing Management”, NXB
Cerebellum Press, USA, 71 edition, 2012
e Ngb Kim Thanh, “Quan tri Chién lugc”, NXB PH Kinh té Qudc dan, 2012
e Truong Pinh Chién, “Quan tri Marketing”, NXB PH Kinh té Quéc dan, 2014
e Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing

Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

CHUONG 3. PINH HUONG CHIEN LUQC TRONG
CHIEN LUQC MARKETING

Nham Iam r6 tinh chién lugc trong céc chién lugc marketing, chwong nay s& chi ra
nhitng dinh hudng dai han, anh huong tai viéc lua chon cac phuong an chién luoc
marketing, nhu lya chon thi trudng muc tiéu, lra chon va tao ra gia tri cho khach hang, din~h
hudng gia tri dinh vi cho san phém va doanh nghiép, dinh hudng cho chién lugc trong chuoi
gié tri va dinh hudng cho chién luogc canh tranh.

3.1. Tinh chién lwgc trong phan doan va lwa chon thi trwdng marketing
3.1.1. Pinh huéng chién luoc trong phan doan thi truong
3.1.2. Binh huéng chién luoc cho lra chon thi truong muc tiéu

3.2. Pinh hwéng chién lwgc cho lwa chon va tao ra gia tri cho khach hang
3.2.1. Lua chon gia tri
3.2.2. bam bao gia tri
3.2.3. Cung tng gia tri
3.2.4. Binh vi gia tri

3.3. Pinh hwéng chién lwoc tao gia tri cho doanh nghiép



3.3.1. Quan tri lugng ban
3.3.2. Quan tri doanh thu
3.3.3. Quan tri loi nhuan
3.3.4. Quan tri hinh anh
3.4. Chién hrgc trong chudi gia tri
3.4.1. Chudi gia tri trong doanh nghiép
3.4.2. Chudi gia tri trong nganh
3.4.3. Chudi gi4 tri toan cau
3.5. Chién lwgc canh tranh
3.5.1. Binh huéng theo vi thé canh tranh
3.5.2. Binh huéng theo lgi thé khac biét

Tai liéu tham khao cta chuong:

Chuong 7, Alexander Chernev, “Strategic Marketing Management”, NXB
Cerebellum Press, USA, 7t edition, 2012

Ng6 Kim Thanh, “Quan tri Chién luoc”, NXB PH Kinh té Qudc dan, 2012
Truong Pinh Chién, “Quan tri Marketing”, NXB PH Kinh té Qudc dan, 2014

Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing
Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

David A. Aaker, “Strategic Marketing Management”, John Wisley & Sons, 5%, 2009,
chuong 3, 5, 6,7

CHUONG 4. PINH HUONG CHIEN LUQC CHO MARKETING MIX

Chuong nay duoc thict ké voi muc tiéu cung cap cho nguoi hoc kién thirc vé nhiing dinh
hudng chien lugc khi thi€t ke cac chuong trinh marketing mix. Cho du, xuat phat tur chien
lugc marketing, nhung, cac quyét dinh marketing mix van c0 the theo dinh huéng chien lugc
(dai han) hogc thoi diém (ngan han). Véi dinh hudéng dai han, nguoi ra s€ ra cac quyet dinh
marketing mix nhu thé nao?

4.1. Pinh hwéng cho quyét dinh san pham
4.1.1. Gia tri cbt 161 va diém nhan canh tranh
4.1.2. Thudc tinh dic thu cua san pham
4.1.3. Dich vu b6 sung
4.1.4. Bao g6i san pham
4.1.5. Danh muc va chuang loai
4.1.6. Phét trién san pham maéi

4.2. Pinh hwéng cho quyét dinh gia
4.2.1. Can ct chinh dé dinh gia
4.2.2. Khung gia va muc gia
4.2.3. Phuong phap dinh gia
4.2.4. Kiéu chién lugc gia



4.2.5. Phan biét gia
4.2.6. Thay d6i gia
4.3. Pinh hwéng cho quyét dinh kénh phan phai
4.3.1. Kiéu kénh phan phdi
4.3.2. Kiéu t6 chirc kénh
4.3.3. Phan phéi san pham vat chat
4.4. Pinh hwéng cho quyét dinh truyén thong marketing
4.4.1. Lya chon hinh thic truyén thong
4.4.2. Lua chon kénh truyén thong
4.4.3. Xac dinh noi dung truyén thdng
Tai liéu tham khao cta chuong:
e Chuong 8, 10, 12, 13 Alexander Chernev, “Strategic Marketing Management”, NXB
Cerebellum Press, USA, 7" edition, 2012

e Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing
Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

e Ngb6 Kim Thanh, “Quan tri Chién luoc”, NXB PH Kinh té Qudc dan, 2012
e Truong Pinh Chién, “Quan tri Marketing”, NXB PH Kinh t& Quéc dan, 2014
e Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing

Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3™ edition, 2005

CHUONG 5. ANH HUONG CUA MARKETING CHIEN LUQC VOI
CHIEN LUQC KINH DOANH

Chuong nay nham 1am rd anh hudng cia tu twong marketing chién luoc toi chién lugc
kinh doanh chung va cac bo phan chirc nang khac trong doanh nghiép.
5.1. Pinh hwéng cho phat trién dai han
5.1.1. Binh hudng da dang hdéa hay chuyén mén hda
5.1.2. Binh huéng phat trién theo chiéu ngang hay theo chiéu doc
5.1.3. Pinh huéng phét trién ra thi truong toan cau
5.2. Anh hwéng cia tw twéng marketing chién lwgc téi cac by phan chike ning khac
5.2.1. Anh huong toi ban lanh dao
5.2.2. Anh huong toi bo phan ké hoach héa
5.2.3. Anh huéng téi bo phan tai chinh — ké toan
5.2.4. Anh huang téi bo phan san xuat
5.2.5. Anh huong téi cac don vi khéc
Tai liéu tham khao ctia chuong:
e Chuong 14, Alexander Chernev, “Strategic Marketing Management”’, NXB
Cerebellum Press, USA, 7" edition, 2012
e Ng6 Kim Thanh, “Quan tri Chién lugc”, NXB PH Kinh té Qudc dan, 2012



e Truong Dinh Chién, “Quan tri Marketing”, NXB PH Kinh t& Quéc dan, 2014

e Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing
Management - Planning, Implementation and Control’, NXB Butterworth
Heinemann,3™ edition, 2005

CHUONG 6. MOT SO PINH HUONG CHIEN LUGC MOI
TRONG UNG DUNG MARKETING CHIEN LUQC

Trong mot mdi truong kinh doanh ludn bién dong va ban chat nang dong, marketing
lu6n dleu chinh va tim ra hudng di riéng nhim khai thac co hoi thi truong. Chuong nay 8ioi
thiéu vé mot s dinh hudng chién lwoc mai trong tng dung marketlng chién lugc bao gom
chién lugc dai dwong xanh, dinh huéng marketing xanh, marketing sé. .

6.1. Chién hrge Pai Dwong Xanh
6.1.1. Khai niém, dic diém caa Chién luoc Pai duong xanh
6.1.2. Hinh thanh Chién lugc Pai duong xanh
6.1.3. Xay dung lai ranh giai thi truong
6.1.4. Thuc hién Chién lugc Pai duwong xanh
6.2. Marketing xanh
6.2.1. Khai niém, ban chét cua marketing xanh
6.2.2. Xu huéng phaét trién caa marketing xanh
6.2.3. Nhitng dinh hudng cho tng dung marketing xanh
6.3. Marketing s6
6.3.1. Khai niém, ban chat cua marketing s6
6.3.2. Xu huéng phat trién caa marketing sb
6.3.3. Nhitng dinh huéng cho tng dung marketing sé
6.4. Marketing doi noi
6.4.1. Khai niém, ban chat ciia marketing di noi
6.4.2. Xu huéng phat trién cua marketing ddi noi
6.4.3. Nhitng dinh huéng cho ung dung marketing ddi noi
Tai liéu tham khao cta chuong:
e Chuong 15, Alexander Chernev, “Strategic Marketing Management”, NXB
Cerebellum Press, USA, 7" edition, 2012
e Ng6 Kim Thanh, “Quan tri Chién lugc”, NXB PH Kinh té Qudc dan, 2012
e Truong Dinh Chién, “Quan tri Marketing”, NXB PH Kinh t& Quéc dan, 2014
e Richard M. S. Wilson, Colin Gilligan, David J. Pearson, “Strategic Marketing

Management - Planning, Implementation and Control”, NXB Butterworth
Heinemann,3" edition, 2005

8.2. Ké hoach giang day

NLNH

Tuan Néi dung hoc phin

Hoat dong day va hoc | Bai danh gia

1-2 | Chuong 1: Toéng quan | CLO1.1.1 | Sinh vién doc bai & | Cau hoingan




vé marketing chién lugc | CLO1.1.2 | nha (Chuong 1) Cau hoi lya chon
CLO1.1.3 | Gidi thiéu va hudng | Thao luan bai tap
CLO1.2.3 |din 1am bai tap c4 | tinh hudng
nhan va bai tap nhém
3-4 | Chuong 2 : Nhimg dinh | CLO1.1.1 | Sinh vién doc bai & | Cau hoingan
huéng chién lwgc trong | CcLO1.1.2 | nha (Chuong 2) Cau hoi hra chon
marketing CLO1.1.3 Thao luan bai tap
CLO1.2.3 tinh hudng
5-6 | Chuong 3: Pinh huéng | CLO1.3.4 | Sinh vién doc bai & | Cau hoingin
chién luwoc trong chién | cL01.3.5 | nha (Chuong 3) Cau hoi hra chon
lugc marketing CLO1.3.6 | Gidng vién giang Va | Tinh huéng
trao doi véi sinh vién
nhitng tinh huéng thuc
té
7-8 | Chuong 4: Dinh huéng | CLO1.3.4 | Sinh vién doc bai ¢ | Cau hoi ngan
chiecn ~ lwgc  cho| CLO1.3.6 | nha(Chuong 4) Cau hoi lya chon
marketing mix CLO4.4.1 | Giang vién giang Vva | Tinh huéng
trao doi véi sinh vién
nhitng tinh huéng thuc
té
9 | Chuong 5: Anh huwéng | CLO1.3.4 |Sinh vién doc bai o | Cau héi ngan
cia marketing chién| cLO1.3.5 |nha (Chuong 5) Cau hoi lya chon
lugc véi chién lugc kinh CLO1.3.6 | Giang Vién giang va | Tinh huéng
doanh trao doi vai sinh vién
nhitng tinh hubng thuc
té
10 | Chuong 6: Mot s6 dinh | CLO4.4.1 | Sinh vién doc bai ¢ | Cau hoi ngin
huéng chién lugc méi | CLO4.4.2 | nha (Chuong 6) Cau hoi lya chon
tong  Gng  dung | cLo4.4.3 | Giang vién giang Vva | Tinh huéng
marketing chién lugc trao d6i vai sinh vién
nhitng tinh huéng thuc
té
11 Sinh vién trinh bay bai | CLO5.5.1, | Thao luan bai tap| Cau hoi cho bai
tap nhém CLO5.5.2 | nhom tap nhém
12 | Sinh vién trinh bay bai | CLO5.5.1, | Thao luan bai tap | Cau hoi cho bai
tap nhom CLO5.5.2 | nhom tap nhom
13 | Sinh vién trinh bay bai | CLO5.5.1, | Thao luan bai tap | CAu hoi cho bai
tap nhém CLO5.5.2 | nhom tap nhdm

9. QUY PINH CUA HOC PHAN
EXPECTATION)

9.1. Quy dinh vé tham dw I6p hoc

(COURSE REQUIREMENTS AND




Sinh vién/hoc vién ¢6 trach nhiém tham dy day du cac budi hoc. Trong trudng hop nghi
hoc do ly do bat kha khang thi phai c¢6 gidy to chiing minh day du va hop 1y. Mbi budi
vang mit s& bi trir 1 diém dénh gid qua trinh.Sinh vién vang qua 3 budi hoc du c6 1y do
hay khéng c6 1y do déu bi coi nhu khong hoan thanh khéa hoc va phai ding ky hoc lai.
Sinh vién s& dugc cong diém cho mdi 1an phat biéu xay dung bai, c6 thé bu dap cho diém
qua trinh, diém kiém tra va diém bai tdp nhom.

Sinh vién khong ndp bai tap nhém s& nhan diém 0 (khong) cho bai tap sau cung. Nhém
sinh vién nop bai tré sé& bi trir 1 diém cho mdi ngay nép mudn.

9.2. Quy dinh vé hanh vi 1ép hoc

Hoc phan dugc thyc hién trén nguyén tic ton trong nguoi hoc va nguoi day. Moi hanh vi
1am anh huéng dén qua trinh day va hoc déu bi nghiém cam.

Sinh vién phai di hoc dung gio quy dinh. Sinh vién di tré qua 10 phit sau khi gio hoc bat
dau s& khong dugc tham du budi hoc.

Tuyét d6i khong lam on, gdy anh hudong dén ngudi khac trong qua trinh hoc.

Tuyét dbi khong dugc an uéng, nhai keo cao su, sir dung cac thiét bi nhu dién thoai, may
nghe nhac trong gio hoc.

May tinh xach tay, may tinh bang chi dugc thyc hién vao muc dich ghi chép bai giang,
tinh todn phuc vu bai gidng, bai tap, tuyét doi khong dung vao viéc khac.

Trwong PH Kinh té Quéc dan Truéng Bo mon
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